
 

Minnesota Hockey 
DESCRIPTION OF RESPONSIBILITIES & EXPECTATIONS 

 
POSITION:              Vice President – Marketing & Communications 

 
STATUS:   Volunteer – Elected For A Three-Year Term        
REPORTS TO:  President 
PREPARED BY: Dennis Green   
DATE:    February 2013 

 
SUMMARY: 
The Vice President of Publicity & Promotions is responsible for organizing all information related to the enhancement 
and awareness of Minnesota Hockey’s importance in the youth sports marketplace.  This includes development of 
and activation of corporate partnership and supplier relationships, media relations and marketing plans. 
 
ESSENTIAL RESPONSIBILITIES: 
 

1. All aspects of media relations, promotion, marketing, branding and related areas within Minnesota Hockey. 
 

2. To work with the district directors and other vice presidents on projects or programs related to marketing, 
publicity and promotions including activation of corporate partner agreements. 

 
3. To negotiate and ensure that terms of contracts are carried out for vendor agreements, partnership 

agreements or other related contracts and agreements. 
 
4. To offer requests for proposal (RFP) for services related to marketing and publicity and promotion activities. 

 
5. Work with licensed apparel company (s) on issues related to program apparel and region and state 

tournament apparel. 
 

6. Chair the Marketing & Communication Committee. 
 

7. Develop, prepare and manage annual budget for specific expenses to be incurred within the scope of 
responsibilities as defined herein in accordance with Minnesota Hockey financial administration policies. 

 
8. Return all correspondence, telephone calls and e-mails within a reasonable timeframe given the 

circumstances of the situation. 
 

9. Attend state meetings as may be scheduled from time to time for general business purposes. 
a. Serve as a member of the Executive Committee. 
b. In addition to the Executive Committee, participate on a minimum of two Minnesota Hockey 

committees as may be appointed by the President. 
 
QUALIFICATIONS: 
 



 

 Must have some experience in sports marketing, media relations or other publicity and promotions related 
background.  Should have a minimum of three (3) years experience as a volunteer within a youth sports 
program, preferably in youth hockey.   

 Must have strong written and verbal communication skills. 

 Must have the ability, interest, willingness and capabilities to devote the required time and effort to properly 
discharge the responsibilities of this position. 

 Must have regular access to a telephone and e-mail. 

 Computer skills, with experience in word processing, presentation and spreadsheet software is highly 
desirable. 

 
This is a volunteer position, without any pay or benefits. The following expenses are eligible for reimbursement: 
 

 Minnesota Hockey authorized meeting attendance, including meals, lodging and travel 

 Postage 

 Long distance phone/fax calls 

 Office supplies 
. 

There currently is no reimbursement for the following expenses: 
 

 Meals/refreshment for any other purpose other than Minnesota Hockey authorized events 

 Computer expense & Internet access charges. 

 Clothing, except as supplied from Minnesota Hockey without charge. 

  
Anticipated Time Commitment:  Season – approximately 20-25 hours per month with additional time required at  

certain times of the season. 
        Off-season – approximately 5-10 hours per month. 


