
 

Apple Valley Girls’ Hockey Weekend 
A Step-By-Step Model To Host An Effective Weekend of Events 

 
Each year the International Ice Hockey Federation (IIHF) hosts a World Girls’ Ice Hockey 
Weekend in October. The event is designed to celebrate current girls hockey players and 
encourage new girls to try the game. Most associations choose to host a single event such 
as a try hockey for free, cross-ice jamboree or season kick-off party. 
 
However, associations also have the option to create their own original event. In 2013, 
Apple Valley hosted an entire weekend of activities with the added goals of developing 
unity throughout their girls program and ties with the community that could increase 
participation in the future. This is an outline of that program.  

1. Format & Structure 
 

Format: 

 Three days of events and activities  
 Each day had a theme with defined goals and audience 
 Friday 

o Attended a Gopher Women’s Hockey game 
o Invited all current girls players and their families 
o Emphasized fun, program unity and exposure to elite talent 

 Saturday 
o Hosted several age appropriate scrimmage sessions with 

players divided into equal teams in the morning 
o Participated in a Feed My Starving Children food packing 

session in the afternoon 
o Invited all current girls players 
o Focus was put on further developing program unity, creating 

friendships across team/age level boundaries, celebrating girls’ 
hockey and promoting community involvement 

 Sunday 
o Organized a free street hockey community event  
o Additional activities included an equipment drive, a visit from 

Goldy Gopher, face painting and a free food at a BBQ.  
o The event targeted potential new players in the community that 

may not be ready to hit the ice yet. The association’s November 
Try Hockey For Free event was also promoted.  
 

Rentals & Purchasing:  

 Tickets for adults attending the Minnesota game (VIP passes for girls) 
 2-3 ice hours for scrimmages 
 Community area for street hockey event 



 

2. Marketing & Communications  
 

Partnerships 

 Reach out to the Gophers Marketing/Sales department to research 
potential ticket and experience opportunities for the game as well as 
securing Goldy for an event 

 Work with local high school coaches on getting them and their players 
throughout the weekend 

 Contact local businesses for potential donations and involvement with 
the street hockey event 

 
Advertising:  

 Invite current players to all events using a variety of mediums 
including email, website, team coaches, social media, etc. 

 Encourage current players to bring a friend to the community street 
hockey event 

 Promote the street hockey event through flyers in schools, email, 
website, community PSAs and road sign, social media, etc.  

3. Volunteer Needs 
 

Pre-Event Volunteers:  

 Contacting local businesses for potential involvement 
 Develop marketing and communication materials 

 
During the Event:  

 Chaperones and drivers for the hockey game on Friday night 
 Each team/age group should have coaches present at Saturday’s 

scrimmages 
 Chaperones for the packing session at Feed My Starving Children on 

Saturday 
 Managing the BBQ and food on Sunday 
 Operating any association information booth(s) on Sunday 
 Supervising the kids playing street hockey and any other activities 

 
Post-Event:  

 Write a recap or summary of the weekend including participant 
feedback for the website 

 Each potential new players/family should be contacted personally 
following the event for additional communication and promotion of 
future opportunities 

 
 

 


