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Welcome

Breakfast & Networking 7:30to 7:50

Networking Question...
“What do you want to get out of the
meeting today?”
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You at your best

More effective at what you do
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Vibrant

Twin Cities
B-B Marketing
Community
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BMA is your
connection to the
people and the
resources that make

you a stronger
B2B marketer.

conversation /

celebration




2012 Ahead

Working to Bulld a
Stronger BmMA
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Get Involved.

Be a Leader

- VP Sponsorships
- VP of Fun

Join a Committee

- Professional development, membership,
communications, technology

- Orjust come and listen — board meetings open to all
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Highlight Your Good Work
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AWARDS
DEADLINE: MARCH 15, 2012

THE BiVIA
CALL FOR ENTRIES

More info on-line at BMA-MN website
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Network & Learn — Upcoming Events
« Mar. 13 — USING VIDEO IN ONLINE MARKETING
« April 17 —-TOP MARKETING TRENDS

« May 15— GIVE YOURSELF AN ONLINE MAKEOVER
— New Super Size Event



HASHTAG:

#BMAMN
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 What’s New in Search Marketing
Strategies?




What’s New in Search Marketing Strategies?

Craig Berdie
3M

Heather Hayes, Interactive Marketing
Supervisor, Stratasys

Nina Hale, President,
Nina Hale Inc. Search Engine Marketing
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* Nina: How search fits into an integrated sales cycle

« Heather: Case study highlighting how Stratasys is
driving lead generation with search marketing

« Craig: How 3M is using search and integrating it into
a global company
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Search is Omni-Channel

Search Engines.
People SEARCHING

Websites.

People RESEARCHING or
SURFING

Social Media.

People
CONNECTING
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Search is Omni-Channel

Search Engines.

Qualified, high volume, relevant,
expensive, lower in the funnel. Less brand.

Websites.

Broader, newer audiences. More
branded, less qualified.

Social Media.

Targeting potential, but less
trusting. Longer-term relationship.
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Tl o Social is Crucial

for SEO Results.

Blog

People have to be
talking and linking to
you, and your
presence helps them
do that. Social
creates the bridges
to your website.

Facebook /
Wikipedia
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How Social & SEO

Are Becoming (plus) One

Social Matters

*  Americans spend 23% of time online
on social networks & blogs

» 53.5% of users spend more time on |
Facebook than any other web brand
(Yahoo 17.5% & Google 12.5%)

* Google & Bing both have admitted that
Google+ and Facebook “share” buttons
affect search results

«  Shared content = relevant content

*Nielsen’s Q3, 2011 Social Media report

Recommendations from friends will push
sites high in results
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Chlkoo a simple file organizer for the Mac
urtle.com/chikoo
lemn a simnle file oraanizer far the Mac. Download (30-dav triall Version 09 1

All results
Sites with images
Related searches

More search tools

Reviews, comments, and social activity
will be an option in search results.
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Integrated Approach
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Integrated Approach

» Keyword Research to understand your customer’s needs at a given time

» Content creation to fit your products with keywords & searches

« Content publishing on your site, social networks, & news channels

» PPC advertising to attract qualified new customers to the content

' * Engagement & conversion through content

» Retargeting to site visitors via ad channels
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Tactical benefits

High
Med
Low ] ] I - -

Time to Difficulty to Short Term Long Term Long Term
Implement Implement Cost Cost Payoff

PPC/SEM m SEO Social
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Planning

0’
@S TRATASYS FORTUS dimension.

3D PRODUCTION SYSTEMS 3D Printers

Y Repeve UPrintse

PRODUCTION - ON DEMAND

Keyword Competition
rapid prototyping High
Jd prototyping High
3d prototypes High
3d printing High
3d printers High
fused deposition modeling Medium
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Star Trbune newsletter services  RedEye THOMA!

ger Booth rapid prototyping devices  Stratasys Stratasys Inc, speaker
1z #manufacturing organic search MEW YORE )
Lincoln lasers  Charles Musick  Autodesk Stonemor Partners

Three Taylor Schlacter  Kimberly 1. Jacobsen Sherertzz MINMEARPOLIS  London  Leland Patterson Hood

Social Media  online r
Foolish  Hewlett-Packard Dale Davis  chief exec  CaM COLLABORATIVE  laser nat
TRATASYS INC, analyst San Diego  chairman and chief executive officer cofFREed48Gyo co. 5
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CRM

Social Media
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Develop content
* Blog articles

« White papers
« Webinars

« Case studies
* Videos

« Social Media posts

What landing pages are you using?
Are they keyword rich?
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Ad Week’s 10 best commercials of 2011

STRATASYS

Make It Real SOLUTIONS PRODUCTS SERVICES RESOURCES
e fon. \

dimenst

3 Printers

Chipotle Moves Mountains With 3D Printing

o the popular Inspired Designs

Mow you can create designs and models that are baoth
inspirational and functional. Plastic models mad with
Dirmension 30 Printers are accurate, stable and durable,
allowing vou to bring your ideas to life for video
production, animation, set production, props, prosthetics

{
and sculpture J
Easy to Use ART
With 2 Cimension 30 Printer, you can explore your GETA FREE H L
creativity by taking the hassle out of madel making. Just

load our software an your Windows netwark and start
printing — it's that simple.

i mad
Ever wonder how C.mpo’t’ie
Back to the start’ video?

Natch B \he Stast wase about
i learn
0 1he S1aF
Natch ‘Back Y
sumension 3D Printers:

Touch and see & 30 Printed part for
yourself.

Faster Results

Compared with hand modeling, a Dimension 30D Printer
will gave time and cut labor costs. It can build vour
models in hours, not days or weeks, allowing you to
fabricate maore designs and getimmediate feedback
fram team members and customers.

Get a behind-the-scenes |ook at how Dimension 3D Printing helped
create Chipotle's popular Back to the Start animated short film

Fastforward one minute into the movie to hear Bob Thorne, special

00 el effects supervisor at Artern Lid., explain how his team shaved almosta
pct with us. 8108 facebook Twille

oni week off a tight production timeline by using the Dimension 30 Printer to IND A RESELLER »
r create just one character.
Stratasys, e  Eden Praifie, W AN om
A nsiongrinting €0
2008 ot i dirpensionprnina ot pall g
ofile | UnsuR:
otons | Update Protie (8
I
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—




BN =" The Results
Minnesota Chapter

279% Increased qualified PPC traffic
124% Increased qualified natural search traffic

‘ 35% Decrease in CPC



What about

Soclal Media?




e \Who is 3M?

Minnesota Chapter




s \Who Else is 3M?

Minnesota Chapter
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« What's Old Is New

— SEO: legitimate strategy
« Thank you Google!

— Traffic/revenue = significant
« Data driven research

— C-Level Support

— Funding/Staffing Reallocation
« Modest, needs to be justified

3M Poland - Graphics Solutions n Impressionﬂclickﬂcm b
http://solutions.3mpoland.pl/wps/portal /3Mm/p 1,300 16 1%
http://solutions.3mpoland.pl/wps/portal /3Mm/p 300 70 8%
http://solutions.3mpoland.pl/wps/portal /3Mm/p 300 150 17%
http://solutions.3mpoland.pl/wps/portal /3Mm/p 200 35 18%
http://solutions.3mpoland.pl/wps/portal /3Mm/p 200 16 8%
http://solutions.3mpoland.pl/wps/portal /3M/p 200 35  18%
http://solutions.3mpoland.pl/wps/portal /3M/p 170 12 7%
http://solutions.3mpoland.pl/wps/portal /3M/p 170 30 18%
http://solutions.3mpoland.pl/wps/portal /3M/p 170 35 21%
http://solutions.3mpoland.pl/wps/portal /3M/p 150 16 11%
http://solutions.3mpoland.pl/wps/portal /3M/p 110 12 11%
http://solutions.3mpoland.pl/wps/portal /3M/p 110 30 27%

SEO Improvement Potential

£5,000,00000

5250000000

5200000000

$1,500000.00

$1.000000.00

550000000 I
s P -— N - ||
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w Products & Services Brands Technologies Our Company Partners & Suppliers

 Complex Business

v lationships
#8iE .. . Consistency: US and OUS

- * 35%/year New Products
===« Architecture predates SEO
» One and Done (U.S)

+1 0

m Products & Services Brands Technologies Our Company Partners & Suppliers

indow Films

Markets/Products
|

Apply 3M™ Fasara™ Decorative Window Films to glass to create beautiful privacy
screens, partitions and architectural statements at a fraction of the cost of etched
glass. Fasara films also block up to 99% of the UV light to reduce fading and
protect valuable interiors. Best of all, when styles change you can update the look
without replacing the window.

Resources
+

Support
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« SEO Trends

Health Care X

- MObiIe DE\.:.;;;P; |1.8£|1 _s“ 1a
. . Apple iPhone 1,720 I

* Varies between businesses 1::;

* Not “hockey stick™ in most B2B Electric X
— Social a_n_ N N

 Great influence In Health Care
* Impact varies with business

— Local — Consumer Group Testing
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Response

« SEO Council — Center of Excellence
— Global, collaborative, learning

» Global Projects for SEO and Conversion
— Measure, measure, measure
— Training, consulting, SEO Tools

— Requires firm commitment to content
development and page changes

« SEO at the table with |

architects
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Questions




