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Goals for Today 

ÅConvey the importance of the convergence of 
technology and marketing 
 
ÅProvide education on existing and emerging 

technologies 
 
ÅHighlight the ease of entry 

 
ÅDemonstrate real world examples of technology 

via different scenarios 



The Technologies of a Marketer 
A Complex Universe of Technologies 



Marketing and Technology 
Like Chocolate and Peanut Butter 

ά/ahǎ must lead a number of internal changes as well. The first is 
to recognize that technology is no less a marketing tool than, say, 
market research, and appoint a "marketing-technology czar" to 
champion it. That person's responsibility will be to act as a cross-
functional facilitator and identify technology that can enhance 
marketing activity and brand buildingέ 

Avi Dan 



²ƘŀǘΩǎ 5ǊƛǾƛƴƎ ǘƘŜ ¢ǊŜƴŘΚ 

ÅConsumerization of technology 

 

ÅCloud computing 

 

ÅThe bar has been lowered 

 

Å!ōƛƭƛǘȅ ǘƻ ƳŜŀǎǳǊŜ Χ ŘƛƎƛǘŀƭ ǇǊƻǾƛŘŜǎ Řŀǘŀ 

Why are technology and marketing so intertwined? 



Technology as a Marketing Enabler 

Technology 

Brand 

Reach 

Effectiveness 

Statistics 



Video 



Marketing with Video 
More than one use, More than one destination 

Uses 

ωProduct info 

ωService info 

ωCase studies 

ωMore 

Methods 

ωWebsite 

ωSocial 

ωMobile 

ωMore 



Video Production 
Historical Challenges 

ÅLong time to produce 

ÅDependencies on outside groups 

ÅNot all videos need to be of same quality 

ïMobile 

ïWeb 

ïConference 

ÅCan be expensive 

 

 



Scenario # 1: Interactive Postcard 
Tradeshow / Conference Follow up 

Situation 

ωTradeshow 
follow up 

ωNo electronic 
data provided 

ωSnail mail  is 
only option 

ωMail is done 
externally 

Goals 

ωCreate a 
unique mailing 

ωDrive targets to 
a destination 

ωMeasure 
results 

ωBuild views on 
social channels 

Approach 

ωProduce 
mobile video 

ωLeverage QR 
code 

ωDesign hybrid 
print piece 
bringing print / 
digital together 



Going Green 
Leveraging Green Screen for Flexible Video Production 

 

 

 

 

ÅLow cost 

ÅEasy to produce 

 

 

ÅGood for mobile / web 

ÅChange background image 

 

 



GettinΩ ǘƘŜ DǊŜŜƴ hǳǘ 
Producing the Video with iMovie 



Convergence of Print, QR and Video 
Creating new experiences with traditional media 



Microsoft Tag 



What is Microsoft Tag? 
aƛŎǊƻǎƻŦǘΩǎ άvw ƭƛƪŜέ /ƻŘŜ {ȅǎǘŜƳ 

ÅSimilar to QR codes 
ïLink to video, web, vCard, text 

ÅRequires a different mobile 
reader than QR code readers 
ïwww.gettag.mobi 
ïWorks on most mobile platforms 

ÅLeveraged frequently in 
consumer space 
ïMagazines 
ïProducts 
ïMore 

 
 

http://www.gettag.mobi


Benefits of Microsoft Tag 

ÅLook can be customized 

ÅReflect Brand 

ÅReporting 

ïScans 

ïCategory 

ïHeatmap (location) 



Scenario # 2: Driving Commerce 
Mobile App Awareness within Channel 

Situation 

ωBuild channel 
awareness 

ωbƻ άōǳȅ ƻƴ 
ōŜƘŀƭŦ ƻŦέ 

 

Goals 

ωPath of least 
resistance 

ωLeverage 
channel tech 

ωMeasure 
results 

ωBuild views on 
social channels 

Approach 

ωComic strip 

ωLeverage 
Microsoft Tag 

ωDrive directly 
to marketplace 
for purchase 



Awareness Campaign in the Channel 
Drive awareness of Mobile App in the channel 

+ = Awareness 



Driving Awareness via Commerce 
Leveraging Microsoft Tag to target the Marketplace 

 



Natural User Interface (NUI) 



Natural User Interfaces (NUI) 
Invisible Interfaces leveraging Human Interaction  

Natural user interface, or NUI, is the common 
parlance used by designers and developers of 
computer interfaces to refer to a user interface that 
is effectively invisible, or becomes invisible with 
successive learned interactions, to its users. 

Source: Wikipedia 



Natural User Interfaces (NUI) 
IŜŀŘΣ {ƘƻǳƭŘŜǊǎΣ YƴŜŜǎ ŀƴŘ ¢ƻŜǎΣ YƴŜŜǎ ŀƴŘ ¢ƻŜǎ Χ 

ÅMulti-Touch ς Multi-point touch recognition  

 

ÅSpeech Recognition ς Human speech 
conversion to text or software navigation 

 

ÅGesture Based ς Spatial gestures navigating 
software (i.e. Kinect) 




