Integrated Interactive Marketing
Eric Raarup, SVP Technology and Marketinc

Avtex
05.17.2011




Agenda

A Introduction

A The Intersection of Technology and Marketing

A Technologies
I Video
I Microsoft Tag
I Natural User Interface (NUI)
I System Integration

AQ&A

AINVA



Introduction

My Background

Database
Designer

Software
Developer

Consultant
/
Technology
strategist

Sales
Engineer

Marketing
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Goals for Today

A Convey the importance of the convergence of
technology and marketing

A Provide education on existing and emerging
technologies

A Highlight the ease of entry

A Demonstrate real world examples of technology
via different scenarios
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The Technologies of a Marketer

A Complex Universe of Technologies

Eyact .
webtrends s radian® YBOE
tag
' i . facebook
2 W visisiat flickr

Connect. inform. Grow:

The Smart Way to Collect and Manage Data

" S sitefinity Ore
4 4 Microsoft Dynamics CRm
q Q sttecore

suite
Goc )8[6 Analytics @ Linked [[}J.
QCIick
ELOQUA WAL




Marketing and Technology

Like Chocolate and Peanut Butter

AdvertisingAge

a / a mast lead a number of internal changes as well. The first is
to recognize thatechnologyis no less a marketing tool than, say,
market research, and appoint anarketingtechnology czarto
champion it. That person's responsibility will be to act as a eross
functional facilitator anddentify technology that can enhance
marketing activity and branduildinge
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Why are technology and marketing so intertwined?

A Consumerizatiomf technology

A Cloud computing

A The bar has been lowered
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Technology as a Marketing Enable

Technolog Reac
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Video
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Marketing with Video

More than one use, More than one destination

Uses
wProduct info

wService info
wCase studies
wMore

Methods

wWebsite
wSocial
wMobile
wMore
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Video Production

Historical Challenges

A Long time to produce

A Dependencies on outside groups

A Not all videos need to be of same quality
I Mobile
I Web
I Conference

A Can be expensive
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Scenario # 1: Interactive Postcard

Tradeshow / Conference Follow up

wTradeshow wCreate a wProduce
follow up unique mailing mobile video

wNo electronic wDrive targetsto  wLeverage QR
data provided a destination code

wSnail mail is wMeasure wDesign hybrid
only option results print piece

wMail is done wBLUild views on bringing print /
externally social channels digital together
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Going Green

Leveraging Green Screen for Flexible Video Productior

A Low cost A Good for mobile / web
A Easy to produce A Change background imag
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GettinQ

01KS DNEBS

Producing the Video with iMovie
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Convergence of Print, QR and Vide

Creating new experiences with traditional media

SCan

thec m tag

place watch

one in the center the postcard come to life

AINVA



Microsoft Tag
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What Is Microsoft Tag?
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A Similar to QR codes
I Link to video, web, vCard, text

A Requires a different mobile
reader than QR code readers

I Works on most mobile platforms g

I www.gettag.mobi
A Leveraged frequently in
consumer space
I Magazines
I Products
I More
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http://www.gettag.mobi

Benefits of Microsoft Tag

A Look can be customlze BRlDEs

A Reflect Brand

A Reporting
I Scans
I Category
I Heatmap(location)



Scenario # 2: Driving Commerce

Mobile App Awareness within Channel

wBuild channel
awareness

wb 2 a 0 dze
OSKI f ¥F

wPath of least
resistance

wlLeverage
channel tech

wMeasure
results

wBulld views on
soclal channels

wComic strip

wlLeverage
Microsoft Tag

wDrive directly
to marketplace
for purchase
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Awareness Campaign in the Channel
Drive awareness of Mobile App the channel
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Driving Awareness vi@aommerce

Leveraging Microsoft Tag to target the Marketplace
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Natural User Interface (NUI)
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Natural User Interfaces (NUI)

Invisible Interfaces leveraging Human Interaction

Natural user interface, or NUI, is the common
parlance used by designers and developers of
computer interfaces to refer to a user interface that
Is effectively invisible, or becomes invisible with
successive learned interactions, to users.

Source: Wikipedia

WIKIPEDIA
The Free Encyclopedia
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Natural User Interfaces (NUI)
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A Multi-Touchg Multi-point touch recognition

A Speech RecognitionHuman speech
conversion to text or software navigatia;n/;
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A Gesture Based Spatial gestures }vigﬁt}){
A

software (i.e Kinec) ////>
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